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Background to Community Services Radio

Our Home - The Salish Sea

“For thousands of years I have spoken the language of the land and listened to its many voices.”  Chief Dan George from The Best of Chief Dan George

In an historic announcement, spring 2010, the governments of Washington State and British Columbia granted formal acknowledgement of the designation we have grown to know as “The Salish Sea”
.  Ancestral home for the Coast Salish first nation is the northwest Pacific coast from the Broughton Sea through Georgia Strait, Juan DeFuca Strait and through Puget Sound.  They share these multi-national waters with all the peoples along its shores from Seattle to Victoria to Vancouver to the northern fjords linking Vancouver Island and the mainland of B.C.  We all share one shore, one tide, one nurturing sea, even though we speak many different languages - we speak as one voice because we have so much of life in common.  And so it is that we enjoy the bounty of modern radio communication, embracing one another and the the world, through the internet, and sharing our stories from the smallest community station on Cortes Island to one of the largest in Seattle.  Whether social, cultural, multi-national, flora or fauna, land, sea or sky - all - All are heard and responded to...

We are “Voices From the Salish Sea”!

CKGI.ca - ( 98.7 FM in 2012 )

Spoken Word on CKGI

The “voice” of CKGI

We are non-partisan, non-denominational, non adversarial but very diverse and serve to present as many points of view on any issue as we can in a useful support of community dialogue and agency.  We will not shirk from controversy, but will play a useful role to help us progress toward creative solutions to conflicts.

Agency, dialogue and democracy are all suffering and in something of a stasis within commercial radio because of the control of conglomerates and powerful sponsors including a huge dependency upon political advertising.  Public radio, especially in concert with the internet may be our last refuge for objective, independent exchange so vital for the social and political health of our democratic process.  It is this potential that makes "public community radio" great.  The cause is a great one!

Radio has been around for a long time, and we tend to forget the technological magic that was inherent to the "crystal radio set".  In the early 1920's, only the rich could afford a "stand up" radio with a loud speaker.  Everyday working people got together with friends and built crystal radio receivers from the most basic ingredients - like round cereal boxes and tiny hunks of metallic crystal.  My grandfather did this very thing with his co-workers at the CNR Calder Shops in Edmonton, circa 1923.  I inherited this wonder and rebuilt it near to its original condition.  And I marvelled at the apparent simplicity of the thing while appreciating the physics that made it work.  The same essential physics that empowers modern radio today powered the earliest radio receivers.

The "connectedness" question goes to the very heart of the potential for newold media.  Our hope is to make as much of our programming as interactive as technology can provide.  The "social network" will be on FM!

“24/7 Emergency Broadcast Services” 

A hallmark of our mission is to provide a “survivable” transmission capability that assures our tower, transmitter, power and studio equipment will serve the islands 

community under the most severe natural crises.  Our tower will not only continue to broadcast FM, but we will carry the communications signals for our major first responders as well.  This is a fundamental promise to our community.  Once proven, we fully intend to share the designs and operating procedures with any other station that expresses an interest.  Again, our associated stations in the Salish Sea will be invited to take up this service in their own broadcast areas.

Our “Voice” is all the Voices From the Salish Sea. 

 This written resource is for any one interested in becoming involved with CKGI - 98.7 FM, Gabriola Community Services Radio, as an announcer, blogcaster, podcaster, news reporter, documenter, commentator or any other “Voice”.  This manual presents helpful background, interviewing concepts and skills with specific emphasis depending upon whether the speaker is performing “news, sports, weather”,  “issues features”, “podcasts-mini-docs”, “self-help” or “story telling theatre”.   These are the five categories of Spoken Word on CKGI.  But, there can be much overlap, as these categories are somewhat arbitrary.  So, tune in to your favorite music, relax and learn.

Creative Radio 

Some worry that radio as a communications medium is dying.
  Massive commercial corporate conglomerates are concentrating control of the medium and reducing it to its “lowest common denominator”.   Quincy McCoy, in his book "No Static - A Guide to Creative Radio Programming",  provides a unique historical perspective to the current evolution of popular commercial radio.  Quincy describes the “glory years” and insists those years can be found again by broadcasters who are allowed, willing and able to get back to the magic inherent to the medium.   “Format bound” formulae based programming is curbing the creativity of writers, programmers and announcers.  To survive, radio must become relevant again - it must rediscover creativity!

So much for commercial, corporate controlled radio!  Community and campus radio and our precious “pirates”  are allowed, willing and able to create innovative radio to their heart’s and imagination’s content.  However, there have been some notable politically motivated failures along the way, as Marian van der Zon and her colleagues describe in their recent book, “Pirate Radio in Canada”
   And there is public radio, in Canada, the CBC.   In spite of government involvement and perhaps interference, public radio is delivering some of the best radio possible.  They set an example of excellence for all would be broadcasters.

Community and campus radio provides almost limitless opportunities to “go creative”!   This introductory resource is intended to help you develop the arts, craft, science and technology you will want to master and bend to your creative pursuits.

Components of Spoken Word on CKGI

While the components are somewhat arbitrary, you should note that “News and Announcements”, “News Features” and “Focus Issues” are categorized by the CRTC as news and public affairs.  Whereas, “Sports & Weather”,  “Self-Help Guidence”, “Story Telling Theatre” are categorized as “Spoken Word Other”.  Our broadcast license commits the station to particular numbers of hours of News vs Other per week, so the programming director needs to keep this balance in mind.

As you would expect, the basic skill set you need for each of the six components have much in common and also have their preferred technology, craft and art.  “Live” broadcast is the most demanding, so you would be wise to concentrate on pre-recorded progamming at first.

News,  Announcements  

And Sports and Weather

“News” to Islanders is often closely related to life impacting, emerging and evolving issues that concern our health, land use, ground water, youth, housing, environment, Islands Trust, Regional District and Gabriola’s 115 separate groups involved with arts, crafts, public advocacy, citizens action, sports, hobbies, land, water, oceans, habitat.

We will invite “corespondents” from our neighbouring Salish Sea community and campus radio stations to supply news items of local content that have broader interest.  These stories may very well also  flow from and relate with the “issues features” discussed below.

“News Features”
“News Features” via podcast
 will be elicited from each of the community and campus radio stations that broadcast within the Salish Sea.  

The various stations will be encouraged to produce “features” that are relevant to “Healthy, Prosperous and Sustainable Community”, describing local successes and learning experiences.  Cortes Island and Hornby Island are the newest community stations to receive CRTC licensing.  Saltspring has a “hybrid” commercial/community station, Nanaimo has CHLY from VIU, and U. Vic has its own campus station.  And there are many more.  We will “syndicate” this program among all the community and campus radio stations adjoining the Salish Sea, Canadian and American.  In this way we will give “Voice” to all who dwell here.

The NCRA http://www.ncra.ca/,  has been developing a national Canadian community and campus radio station news syndication that fits right in with our vision for the Salish Sea:    


“GroundWire”


 GroundWire is Canada’s national campus and community news program. 
The 
29-minute radio program features headlines, reports, features and short 
documentaries from independent and community radio journalists.  
Produced 
bi-weekly, GroundWire is a high-quality newscast, dedicated to producing 
grassroots coverage with progressive perspectives on issues that engage a national 
audience.  GroundWire’s priority is to connect diverse 
communities from 
coast-
to-coast-to-coast and encourage self-representation by focusing on 
content that shares in the ethics of human rights activism, equity, labour rights, 
democratic communication, information exchange and progressive political and 
social policy.


Editorial priorities:

-Marginalized voices telling their own stories


- Anti-oppressive coverage


-Rooted in social justice


- Issues and perspectives that are not featured in mainstream


-National mandate to represent regional diversity


-Storytelling and actuality that provides facts within context.


-GroundWire does not provide space for editorials or commentary. Main focus is up to 
date news and actuality.”

We hope to employ two volunteer producers who will co-ordinate the various programmers at the associated stations.  Ideally, we will have both First Nations Peoples and “European Peoples” contributing cultural perspective to these features.

Here, we will also explore, discover, develop, test and launch the most relevant interactive/integrative/involving techniques and technologies that we can find, so that a true dialogue can be entered into among the station and its communities. We 

hope that all the associated stations will share in this production technology research and development.

Another way that discourse can be enhanced is the use of “audio social networking”
.  This application grew out of the internet gaming sector of the software industry as a way for game players to “discuss” game scenarios “live”.   

Up to fifteen “customer listeners” could “conference” together with the station programmer and all could hear one another, as in a real face to face meeting.   This “voice to ear meeting” will need some practical protocols to assure an orderly participation, but it would be wonderful to have a mini “town hall meeting” on issues that are important to community members.  The radio station would provide the server resource and broadcast, podcast or internet audio “stream” the discussion.

“Issues in Focus”

“Podcast - Mini Documentaries”

The broad, general topic of our conversations will be what we have learned and what we must learn in order to create and restore “Healthy, Prosperous and Sustainable Communities” throughout the Salish Sea. 

 Consider the use of “audio social networking” as introduced above.  Our “Focus Issues” series will evolve into at least nine key subjects each containing as many “episodes” as justified by customer response.  The issues will each focus upon one component of Community, for example, “Restoring Justice” will discuss interest based mediation and restorative justice practices. Another issue addresses “Restoring Democracy” in an interview with Elizabeth May, Federal Leader, Green Party of Canada.  ( See http://www.ckgi.ca/spoken-word for this podcast. )


“The Origins of Podcasting


From it's humble beginnings to it's rise as an instrumental agent of change, 
particularly in the broadcast arena, podcasting's mainstream acceptance has 
been 
documented and preserved for generations to come.


Podcasting, once an obscure method of spreading information, has become a 
recognized 
medium for distributing audio content, whether it be for corporate or 
personal use.  A podcast is similar to a radio program with key differences. 
Listeners can to tune into their favorite shows at their convenience and listen to 
podcasts directly on their iPod or their personal computer.”

The podcast, in a way, is a key link between "old" radio and "new" internet-radio.  CKGI and many other stations are going this way - we will be doing all of our pre-recorded material on MP3, WAV format and similar audio digital media.  This brings Digital Audio Workstations into play and  we can offer the material on our internet site,  stream it on the net,  or broadcast it.  Listeners “subscribe” to a podcast series and every new episode is automatically downloaded to their computer as soon as the originator uploads it onto the station’s web site.  The "podcast" itself is just a recording.  But, it could become the defacto medium for pre-recorded audio because of its facility and versatility with both old and new media.

A complete podcast development kit can be downloaded free of charge from:  

http://www.voices.com/thankyou/small-business-podcasting-kit.html
“Self-Help Guidance”
Self-Help From Local Experts. 

We are an aging community, one that is currently blooming with baby boomer retirees and those recreating now with plans to retire here.  

Skills development to satisfy financial, health, recreation, social and spiritual needs can be supported by neighbours who have some of the required knowledge and the skill to share them.

This could be framed as “commercial” and “non-commercial”.  For example, commercial could include advice “columns” from local greenhouses/nurseries and from local banks and credit unions, local health care workers.  And “non-commercial” would be derived from interest groups as well as individuals with recognized relevant expertise.  Just what is “local” in the age of the world wide web?  Check this out for a broader view of “local”  http://www.spokenword.org/
  Here you will find an enormous catalogue of audio and video material that is being shared, mostly free of charge by contributing authors.  This could be a good starting resource for “self help” material.
“Story Telling Theatre”
“Interactive Community Radio Theatre” 

We do believe that our developing digital telecommunications capabilities may soon allow anyone to become a “player on the stage” rather than just a member of the listening audience.

There is a form of radio theatre that fits very well within current technological capacity.  Story Telling
 is an ancient and honourable art form.  True, it may be only one-way communication for the next while, but that is a start!  There are story tellers living on all the major Canadian, and the American San Juan Islands as well!  So, the syndication concept would help all of our associated Salish Sea Radio Stations develop substantial libraries of stories meaningful to our shared experiences.

Do you remember the story of “Ferdinand”?   The young bull who would rather smell the flowers than show off in the bull fighting ring,  Ferdinand knew something about taking the peaceful route through life!   This children’s story was first published around 1936, and sadly was only a fond memory during the very difficult years that followed.  “Ferdinand” was read over radio stations through out the world and still brings back powerful memories and feelings.  We are looking for much more great story telling for kids, youth and adult audiences.  Often these different groups listen together.

On Gabriola Island there is a theatre troupe whose speciality is “Radio After Dark”.  The actors present original works written by one of their members and portray players in a radio drama from within the radio station itself.  Have you ever imagined what it actually looks like in the radio studio during a radio play?  Hopefully, we will bring this experience “to life” for our community.

A Word about Copyrights
We are very much aware of the complexities of copyright laws, especially as those laws apply to radio broadcast and internet podcasting.  However, we will create procedures to ensure these laws are respected and original creative work is properly compensated.  This is as important an issue with spoken word as it is with music programming.

New Media Technology:

Recording,  Producing, Editing, Publishing
The power of “new media” continues to amaze and to astound.  Some of these goodies are discussed below and their suitability for the “New::Old Media” broadcaster are considered.  Interviewing technique benefits from highly portable, nearly invisible equipment, designed to help prevent “mic fright” and distractions.  We are currently evaluating some choices that current ( 2010 ) technology offers.  The choices between using a “net book”, or “note book” personal computer with usb mic and audio production software  versus a two step process, starting with a micro-recorder is more than an economic issue.  The arts, sciences, crafts and skills  of our service are enhanced by the best choices of technology alternatives for each specialized task.

Micro recorders

The Zoom H1, H2, H4 and H4N:

These four micro-recorders are as close to an industry standard as we have yet seen.  The Media Studies lab at VIU “rents” the H4 to 

its students.  These units can be found for sale on the internet at discount prices.  The H4 also has a downloadable operating manual, available from the manufacturer.  

Zoom manufactures four micro recorders of varying capabilities.  Choosing the “best value for money” alternative for your particular needs can be aided with the company’s excellent website.  The new H1 supplies much of the power of the more expensive units and is an attractive choice for voice only recordings.

http://www.zoomh4.net/h4n,  http://www.zoom.co.jp/english/products/h4n/
And an independent review of the H4 is available at:

http://www.youtube.com/watch?v=hH-cyTvnEaI
Laptops

Consumer Reports lists the Apple notebooks as the pick of the crop, and for good reasons.  These relatively handy portable computers have the power, available software, plug-ins etc. that provide just about all the resources an audio programmer, interviewer, broadcaster, podcaster could ask for.  “Garage Band” comes free from Apple Computer and is a good basic production “studio” with a focus upon music.  Audacity and, a more advanced application, Reaper, are available at either no cost or a very low 

license fee.  Be prepared for a rather steep learning curve with these applications, but it is more than worth the effort to be empowered to control your creation.

The beauty of using a laptop as your micro-recorder/production studio is that it is a one step process.  You can plug in your USB mic, earphones, load up your favorite audio recording/editing software and, voila, you are practically on the air.

The downside to using a laptop is that it simply occupies more of the interview space and can be a distraction for the interviewee.  The usb mic is on a separate cable, and the internal mic is really not broadcast quality.  We are waiting to see if Apple’s new iPad will evolve into the portable audio production studio that it has the potential to become.
Microphones 

There are hundreds of microphones of various types on the market.  Some are for very high quality on-air or recorded programming.  Some are nearly invisible.  Some can plug 

right in to your computer’s usb port.   A suitable portable mic can be purchased for under $200 and such a mic is Blue’s Snowball
.  This mic has three different settings that vary 

the pattern of reception from uni-directional to omni-directional.  And it is a condenser mic, specifically designed for voice recording.  Of course, if you choose a micro-recorder instead, you will already have a very effective mic or two.  The best way to evaluate a mic before purchase is to arrange for a “mic tasting”, where several mics can be compared one at a time, similar to comparing audio components in a retailer’s “sound room”.

Digital audio workstations “DAW”

As software systems, DAWs could be designed with any user interface, but generally they are based on a multitrack tape recorder metaphor, making it easier for recording engineers and musicians already familiar with using tape recorders to become familiar with the new systems. Therefore, computer-based DAWs tend to have a standard layout 
which includes transport controls (play, rewind, record, etc.), track controls and/or a  mixer, and a waveform display. In single-track DAWs, only one (mono or stereo form) 
sound is displayed at a time.

Multitrack DAWs support operations on multiple tracks at once. Like a mixing console, each track typically has controls that allow the user to adjust the overall volume and stereo balance (pan) of the sound on each track. In a traditional recording studio additional processing is physically plugged in to the audio signal path, a DAW, however, uses software plugins to process the sound on a track.

DAWs are capable of many of the same functions as a traditional tape-based studio setup, may have multiple types of DAWs in them and it is not uncommon for a sound engineer and/or musician to travel with a portable laptop-based DAW.

Perhaps the most significant feature available from a DAW that is not available in analogue recording is the ability to 'undo' a previous action. Undo makes it much easier to avoid accidentally permanently erasing or recording over a previous recording. If a mistake is made, the undo command is used to conveniently revert the changed data to a DAWs of all types involve specialised computer "engines" to run, they usually have these common computer commands too.

Commonly DAWs feature some form of automation, often performed through "envelopes". Envelopes are procedural line segment-based or curve-based interactive graphs. The lines and curves of the automation graph are joined by or comprise adjustable points. By creating and adjusting multiple points along a waveform or control events, the user can specify parameters of the output over time (e.g., volume or pan). Automation data may also be directly derived from human gestures recorded by a control surface or controller. MIDI is a common data protocol used for transferring such gestures to the DAW.  MIDI recording, editing, and playback is increasingly incorporated into modern DAWs of all types, as is Synchronization with other audio and/or video tools.”

Two state of the art alternatives for your consideration:

AUDACITY- A fast multi-track audio editor and recorder for Linux, BSD, Mac OS, and Windows. Supports WAV, AIFF, Ogg, and MP3 formats. Features include envelope editing, mixing, built-in effects and plug-ins, all with unlimited undo.  A free download of the latest “beta” version
 can be found at:

 http://sourceforge.net/projects/audacity/ 

 Audacity’s user manual:  http://www.guidesandtutorials.com/audacity-tutorial.html
REAPER is a high performance low cost adaptation of the “free version of  “Pro-Tools”, an industry standard application for audio recording and editing. You will be asked to accept their license agreement that provides a full-featured evaluation period and the choice of a $40 individual license or a $200 commercial license.

“REAPER is a powerful Windows application for multitrack recording and editing of audio. REAPER provides a flexible but easy to use interface that is suitable for professionals and non-professionals alike.

For more information on REAPER's large range of easy to use features and in depth capabilities, check out the Features and Technical Specifications pages:

http://www.cockos.com/reaper/features.php   Features summary

To download REAPER, visit the download page:

http://www.cockos.com/reaper/download.php  REAPER Downloads Page

REAPER is reasonably priced, sustainably developed, uncrippled unexpiring shareware. To purchase your REAPER licence, visit the Purchase Page:

http://www.cockos.com/reaper/purchase.php REAPER Purchase Page

FREE DOWNLOAD : 

Reaper’s User Manual  http://www.reaper.fm/userguide.php by Geoffrey Francis (20MB PDF, over 400 pages) 

The essential and definitive guide to recording, editing and mixing with REAPER. Now 
fully updated for version 3.67. Includes sample project files and step by step examples to help you learn how to use the many features of REAPER.  Includes special sections on key REAPER features such as routing and audio channel 
splitting, as well as numerous examples of how to use and apply many of the supplied FX plug-ins.”

Interviewing Basics for Radio Performers

The Essence of Spoken Word - Our “Voice”

The Interview is the essence of spoken-word, and may well be the essence of great public and community radio and television.  Whether reporting the news,  reporting   a news feature in depth,  documenting issues in focus or even relating the sports scores and weather outlook -  interviewing is often the key to the great story.  And the essence of the interview - is The Question.

[ We wish to thank the authors whose works appear below.  In some cases where a “…” is indicated, the original text has been abbreviated.  However, we feel that the original text best conveys the ideas that you may find useful if not essential to your broadcasting success.  Editor ]

“Radio has been called the art of the imagination.  The radio writer is restricted only by the breadth and depth of the mind’s eye of the audience.  The writer has complete freedom of time and place.  He or she is not limited by what can be presented visually.  … The writer, through effective combinations of sound, music, dialogue and - silence - can create whatever stimuli are desired … “


Editorial Comments:


"Mind's Eye".    The emphasis upon the visual in commercial video and 
commercial TV too often reduces the audio and other senses right out of the 
picture.  Everything has to be explained by the pictures and the dialogue 
becomes something like background.  The medium and the message become 
disconnected.  Not as with a stage play, where the pictures are the background to 
the dialogue.  Unfortunately for the viewer, electronic video seems intended 
by its creators to "turn off the thinking mind", while we are fed "comfort food" 
with our advertising  and "cleansed news" diet.  
Turn off the sound on TV and 
most commercial programming can be "enjoyed" without audio at all!


"Soul's Eye".  The essence of true communication can be glimpsed in mediation 
and restorative justice processes.  Unless a deep connection occurs with the 
participants, successful settlements will not happen.  This connection may only 
take a "nano second", but it is nonetheless key to productive mediation and 


restoration.  Audio, and particularly spoken word supported with music and other 
sounds, reaches deep into the brain and does help to establish a deep connection 
between the speaker and the listener.  And this connection can be greatly enhanced 
with interactive audio - "the radio telephone" or "iphone".  The modern FM radio 
station is an integration of radio, podcast, internet, telephony, telecommunications, 
as well as distributed computing making it possible for a "listener" to choose the 
time and level of his or her participation.  It is connection, not disconnection that 
gives meaning and impact to radio.

“The Basics”
 

by Jay Allison, January 10th, 2001
One advantage to working in radio is that you are low-impact. When setting up interviews by phone, remind your interviewees that you are not a film/TV crew. It’s just you and a tape recorder – non-intimidating. (They’ll still ask you what channel it’ll be on.)

Become comfortable with your equipment. If you are, everyone else will be. Check, clean and test all your equipment before you go out. Put in fresh batteries. Make test 
recordings. Be over-prepared. Be a Boy Scout. Have everything set up before you walk 
in. Sit in the car (or the subway station, or the bushes) to load and label your first file, ... set your levels, etc.

For Vox Pop, go where people are waiting. If it seems appropriate, walk right up with your sentence about what you’re doing and attach the first question to it. I’ve heard it suggested that the best tape comes from people in funny hats.

Remember eye contact. Don’t let the mic be the focus — occupying the space between you and the person you’re talking to so you have to stare through it. I usually begin by holding the mic casually, as though it’s unimportant. Sometimes I’ll rest it against my cheek to show it has no evil powers. I might start off with an innocuous question (“Geez, is this as bad as the smog ever gets out here?”), then slowly move the mic, from below, into position at the side of the person’s mouth, but not blocking eye contact. You’ll find your own way of being natural with the mic, but it is important.

Don’t be afraid to ask the same thing in different ways until you get an answer you’re satisfied with. Remember you can edit the beginning and ending of two answers together, but be sure to get the ingredients.  … For repeat answers or more enthusiasm, try: “What?!” or “You’re kidding!” or “Really??” Remember the question: “Why?”, especially following a yes or no response. Don’t forget the preface: “Tell me about…” Let people talk. Allow silence. Don’t always jump in with questions. Often, some truth will follow a silence. Let people know they can repeat things– that you’re not on the air– it’s ok to screw up. And remember to offer something of yourself. Don’t just take. Think of the listener’s innocence; ask the obvious, along with the subtle.

If you’re recording more than one person at a time, get them to gather around you and follow the conversation with your microphone. In general, it’s risky to let the interviewee hold the microphone. Sometimes lavaliere mics can be helpful, but they attract noise and eliminate your control. Try to interview away from hard surfaces — walls etc. For example, don’t record across a desk because you can get phase cancellation from the reflected sound.

If you want a quiet interview, try to get on a couch in a room with curtains and a rug. Set everything up the way you like it before you start. Be sure to check for interfering noise, like air conditioners, florescent lights, refrigerators, traffic, radios, noisy crumpling of candy wrappers in front of the microphone, etc. Get away from noise or have it turned off. A musical background is very difficult to edit. Loud hums are annoying, because they add nothing and don’t make sense.

Often a noisy environment is exactly what you want. And be sure also to get the noise by itself without any talking over it.

I often like to move around during interviews. Get people up and walking– “Show me”. This can relax people and take their minds off the recording. Have the person describe where you are and what you’re doing. Refer to objects and sights around you. But try to keep the mic close to them. All this will reinforce a sense of place, action and immediacy for the listener. Moving around also gives you a variety of acoustical environments as structuring options in your final piece… possibilities for movement in time and space.

If you interrupt or overlap your voice with your interviewee’s, you won’t be able to edit yourself out. This will eliminate that sense of the interviewee communicating directly with the listener; instead the listener will be an eavesdropper on your conversation. It commits you to a production decision. If you want to leave your production options open, don’t laugh out loud, or stick in “uh-huh” or other vocal affirmations. You must let your subjects know you’re with them, but use head nods, eye contact and develop a silent knee-slap and guffaw.

If you do want your presence in the interview, think about perspective. Do you want your voice to be very on-mic? If so, then you should move the mic up to your own mouth for your questions. Do you want to defer the primary focus to the interviewee, but have your questions legible? Then, pull the mic back half-way to yourself or speak up loudly.

Close-mic…about six inches from the speaker’s mouth and a bit off to one side to avoid P-pops. Go closer if they speak very quietly, or further away if they are loud.

Use micing distance as a volume control, i.e. move in for whispering and out for loud laughter. Don’t change the volume at the machine for this kind of quick change. You can use the built-in limiter or automatic gain control (AGC or ARL) in very changeable level situations. If you are in a very noisy background that you want to reduce, mic your subject even more closely (2-4 inches) and re-set your record levels.

Wind, handling, and cable noise are some of the most common recording problems. Use windscreens/pop-filters and try to get out of the wind. With the body of the microphone, as with so many things, learn to have a light touch. Don’t let the mic cable bang around or rustle on your clothes. Check that all your cables have good, noise-free connections at both ends. Monitor with headphones to check for these problems.

For recording most sounds or voices you want the meter peaking a little above zero, never pegging at the limit. Some machines are more forgiving than others. In general, shoot for a record level between 5 and 8 on the mic input knob. Recording levels are critical. You are trying to keep your levels  [ as high as possible without distortion ]— by recording at a nice hot level you rise above hiss and electronic noise. Setting levels is a balancing act between distortion at the top and noise at the bottom. Don’t use the pause button. It uses up the batteries, and if you’re listening through headphones, it can fool you into thinking you’re recording when the tape isn’t moving.

… Omnidirectional, dynamic mics are the best choice for all-purpose interviewing and basic sound-gathering. Unidirectionals are good for noise rejection from the sides and rear and for stereo in pairs, but they are sensitive to wind and handling. Powered mics (electrets and condensers) have good response and high output, but they are sensitive to wind, handling, humidity and dead batteries.

Try recording with headphones. They are almost essential for stereo recording. And they’re always helpful for catching wind noise, handling noise, cable rustle, RF interference, P-pops, hums you didn’t notice, nervous scratching, and other hazards like forgetting to turn on the recorder. If for some reason you must conserve batteries, unplug the headphones.

... Sometimes I make a list of questions before an interview and half-memorize it. I don’t follow it during the interview, but keep it handy to check before the end to pick up anything I forgot.

Get all the sundry sounds, like phones ringing, dogs barking, clocks ticking, etc. — they can be useful for editing. Leave the machine running for stuff that seems irrelevant…it might not be. Yes, leave the recorder running. If you turn it off, they’ll say the most perfect thing you ever heard.  [ Don’t pack up your stuff until you are gone. ] Allow people the chance to say things in conclusion. Ask them who else you should talk to. You might want to record them saying their names and what they do. 

Record sounds from various distances and perspectives. Experiment. For example, a toilet flush is very different recorded from five feet away than it is with the mic resting on the plumbing.

You can’t record too much.  Collect and catalog sound effects and ambiences. Save everything, including your notes. Don’t erase. Take plenty of extras — spares of everything, depending on how long you’ll be on location —recorders, assorted microphones, cables, recorder batteries, microphone batteries, discs, AC cord/adaptors, extension cords, windscreens, headphones, lots of plug/jack adaptors, patch cords, mic stands, shock mounts, Rowi clamp, gooseneck, duct tape, electrical tape,  pens, paper, labels…. Label everything. Never throw away a master. Make safety copies of precious stuff.

Keep all recorders away from metal and magnets (this includes speakers, amplifiers, electrical equipment, power cords, etc.) Keep them out of the heat, humidity and direct sun. Protect them in a clean, dry, dust-free place. Be good to them.

Remember you can always use your recorder like a dictating machine, either for on-location narration or for note-taking. Don’t forget to look as well as listen. Note specifics about what you see and feel. Immediately after an interview, make some notes about what you remember… what mattered.”

“The Rules of Live Radio Broadcast Interviewing

Apr 16, 2010 Dan McCurdy Saint Augustine, FL, May 24, 2005   http://www.suite101.com/profile.cfm/danmccurdy
Broadcasting and conducting a LIVE radio interview demands additional skills to those already learned in pre-recorded scenarios.  


Live radio is a completely different animal to the safe and secure environment of 
pre-recording.  Recording offers a second chance and often more, allowing as 
many ‘takes’ as necessary to get it right.   When recording, mistakes can be edited 
and nobody other than the participants present need hear them. Live radio on 
the other hand produces adrenalin in the 
broadcaster as they 
try to tame this 
particular beast.


There are few programme controllers who would ever allow an inexperienced 
broadcaster the chance to do live work without first practicing their skills in a 
pre-recorded situation. The novice would first record various pieces of audio, 
listen back to it, improve it and learn to iron out any mistakes. Many of the basic 
skills a radio interviewer learns in recording interviews will still apply in a live 
broadcast.”

“The Art of the Interview, ESPN-Style 

by David Folkenflik,  NPR (National Public Radio, USA) http://www.npr.org/people/4459112/david-folkenflik
The old saying goes, "There's no such thing as a stupid question." But in the opinion of at least one major television network, there is such a thing, and some of the least effective questions are coming from top broadcast journalists. 


…  ESPN has become a multi-channel sports juggernaut, beaming games, talk 
shows 
and news programs into tens of millions of homes. Its nightly newscast, 
SportsCenter, 
features spectacular plays, slips and punchlines — but its interviews needed work, 
according to one executive.


"I felt that we were missing key questions," says John Walsh, ESPN's senior vice 
president and executive editor. "We weren't getting key moments ... so I thought we 
needed help." Walsh read a journalism review article about a college professor's 
technique on the art of the interview. Two years ago, that professor, John Sawatsky, 
joined ESPN full time.


Now, every single editorial employee at ESPN is expected to attend a three-day seminar, 
where they encounter a lanky, slightly awkward 58-year-old man with little flash. In his 
efforts to illustrate what he considers the "seven deadly sins of interviewing," ..."I want to 
change the culture of the journalistic interview," Sawatsky says. "We interview no better 
now than we did 30 years ago. In some ways, we interview worse."


For years, John Sawatsky was one of Canada's leading investigative reporters. He 
unmasked a spy, and exposed explosive stories about rampant police abuses. He later 
became a journalism professor at Ottawa's Carleton University. ...


Sawatsky's rules are simple, but he says they get broken all the time: 



Don't ask yes-or-no questions, 



[ Don’t ask double question questions. The interviewee will select only one, and it 

will be 
the easiest one to answer.] 



keep questions short and 



avoid charged words, which can distract people. …


Every day, Sawatsky shows up at his office in Bristol, Conn., to review tapes of ESPN 
shows. It's only a matter of time before the rest of journalism tries to catch up to his 
method, he says. It's inevitable, like the tides. For Sawatsky, there's no question about it.”

“Tools of the Trade: The Question

By Chip Scanlan http://www.poynter.org/author/chipscan/

“The dictionary defines a question as, "a sentence in an interrogative form, addressed to 
someone in order to get information in reply." Notice that the root of the word is quest, 
which is a "search or pursuit made in order to find or obtain something."


"Questions are precise instruments," says John Sawatsky, a Canadian journalist and 
teacher who knows how to ask questions that get rich answers. Used carefully, questions 
can make the difference between an answer and obfuscation.


Interviewing isn’t an art or a science, he says.


It’s something in between, closer to a social science. You can make some predictions 
about an interview but not absolute ones because interviewing involves human beings 
who don’t always behave in predictable ways. Ask the wrong question, and even a 
cooperative interview subject may not be able to give you the information you need.


The question is the interviewer’s most useful tool, but reporters ask too many questions 
(one-third to one-half, Sawatsky estimates) that suppress, rather than produce, 
information.


Reporters are constantly in pursuit of the most timely, compelling and accurate 
information. Posed by a sincere, curious and open mind, the question is the most 
important tool you can use to reach that goal. Questions can be keys that open a door to a 
person’s life or beliefs. Or they can act as padlocks, barring you from discovering the 
information and stories you need to do your job.


Unfortunately, in all too many cases, interviews have become the street theater of news 
with both sides tacitly accepting their role. The reporters asks questions that may sound 
tough but provide subjects a variety of exit ramps while the subject pretends that they are 
responding when in fact they are using the dull question as a launching pad for their own 
agenda and rhetoric. The biggest loser in these kinds of exchanges, of course, is the 
public.

A Prescription for Healthier Questions:
· Whenever possible, prepare questions in advance.

• 
Ask open-ended questions. Questions that start with how, why, or what, or encourage a 

subject to describe, explain, and amplify have a better chance to provoke complete 

responses. 

· One at a time please.
    •       Leave speeches to politicians, opinions to the editorial page.

· Remember that the star of an interview should never be the interviewer.
· Let the questions do the work. 
    • 
Resist the impulse to editorialize ("You were rather incensed about classified 
information") or anticipate the response ("Even though you're not going to tell us 
specifically.") Let the subject do the work.

· Tape record your next interview and transcribe your questions. Compare them to Sawatasky's dos and don't in the AJR sidebars linked above. How many are double-barreled, closed-ended, editorials, arguments or statements of fact masked as questions?.”
Other Organizations in the Life

of a Community Radio Station 

We are accountable as broadcasters, not only to station management, its owners and our “listening customers” and advertisers, but also to rules that have been legislated to constrain our activities.  

We are also supported in our work by organizations that use a “co-operative” approach to assist its industry members.  And there are some other organizations that independently monitor and reward broadcast excellence and others who prefer to challenge conventional views of government control of broadcasting.  All are part of our day to day working environment and an understanding of who they are and why they aries essential  for  the community radio programmer.

Federal Government of Canada Regulation of Radio  

The Canadian Radio and Television/Telecommunications Commission
, “CRTC” together with Industry Canada, regulate the technology, frequency spectra, content, tariffs and ownership of radio, television and telecommunication undertakings in Canada.  

Government regulation applies where the public interest is served in the allocation of finite natural, social and economic resources.  It is to the CRTC that advocates of a community radio station must apply for permission to broadcast on a specific frequency.  

This is known as the station’s broadcast license.  The license includes protection of that specified portion of the broadcast spectrum identified by its frequency.  Other stations may not interfere with that particular frequency within the licensed broadcast area of the station.

This is the most obvious intervention of Government, and there are many regulations, rules, policies and procedures that impinge upon a community radio station and constrain its influence in the community.  The CRTC is always “listening”.

The Community and Campus Radio Stations in Canada
 “NCRA”

The collective interests of community and campus radio stations in Canada is served through membership in our national industry association.  Through the NCRA,  member stations advocate before the CRTC and Government as a whole, for common values and purposes including government financial support and consultation regarding national policy formation.   For the individual programmer who is constantly looking for available content, the NCRA offers not only a program exchange but also the opportunity to contribute to a national sharing of regional news and features programming.  Many issues are resolved going this route, not the least of which are copy right issues. 
Canada’s Public Broadcaster - Canadian Broadcasting Corporation, “CBC”
   

Canada’s national radio and television broadcaster was born of the same necessity as motivated the creation of Canada’s first cross-nation railway.  In fact, the CBC grew out of the railway’s need for communications capability to operate a safe, reliable rail service.  The high quality standards of the CBC set a model for the private sector broadcast industry to consider.  The “Journalistic Policies” of the CBC are referenced here to aid new community stations and staff with their own development.
“Pirate Radio”
 

Not everyone accepts the government’s prerogative in regulating the radio industry.  There are very compelling reasons to consider the broadcast spectrum as inherently a component of the “commons” to which all of us are entitled, without politically motivated intervention.  Advocates of “free radio” may travel from site to site with 

mobile stations, fully equipped with transmission capacity and programming capability.  They may set up and broadcast on any “clear” frequency they can find and tend to support community events in this manner in a way that “public address systems” serve communications with large crowds.  Fortunately for the pirates and the community functions they serve, the regulators are to a large extent “complaint driven”.  So, as long as a pirate is not interfering with a licensed broadcaster who files a complaint with the CRTC or Industry Canada, the service will continue and probably grow.

Friends of Canadian Broadcasting
 

A Canada-wide voluntary organization whose mission is to defend and enhance the quality and quantity of Canadian programming, sponsors of  The Dalton Camp Awards for writing.  Originally formed to help protect the 

public broadcaster, CBC from undue meddling by Government, this organization has become an industry champion and lobby influence on our behalf.

“…  the evidence suggests that without Canadian content requirements, market forces fail to ensure "shelf space" for homegrown productions. Consider what's shown in Canadian theatres. Ninety seven per cent of the movies shown in theatres in Canada are of foreign origin. No other western country comes close to this measure of off-shore culture in its theatres.  Canadian content requirements on radio require stations to play a minimum percentage of Canadian music each day. While it would have been easier and cheaper to follow the movie theatre model - letting the market rule - Canadian content laws have given great Canadian artists a chance to get their start in our market. …  Seeing who we are, how we feel and what we believe is a task worth the investment. It is also a task best met by Canadians.”

Conclusion
Our intention with this project was to create a practical tool for the beginner/volunteer broadcaster who has been drawn to the promise and magic and fun of community services radio for Gabriola and its neighbours in “The Salish Sea”.  This is a time of miracle making for community radio when the power of the internet, the reach of radio and the productivity of new media technologies enables a local, 80 Watt station to  reach out and speak to the entire world!  

Thanks for listening!  We look forward to listening to you!
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N O T E S 
 

Response to Robin Davies,
Thought provoking is how I would describe my experience with media studies and the questioning helps me to see the interconnectedness of the components of modern radio.  Way beyond cereal boxes and hunks of metallic crystal, but over the past 100 years we have begun to realize the full potential of the physics and the technology.

This document is a "living work in progress" and will continue to be so as long as there is change occurring in "NewOld Media".  Could be long lived!

Yes, the links need to be explicit because the manual will be available both on-line for downloading and in printed form.

After that, I am hoping to receive some constructive feedback from the peer reviewers.  I already incorporated Ken Zakreski's comments, and I expect some useful feedback from Susan Yates - Gabriola Poet's Society and The Commons;  Chris Straw - CBC Director of National Programming for Radio 1 ( and a resident of Gabriola ).  

The "Editorial Board" of CKGI will have the final, and ongoing say as to content and presentation of this introductory manual.

----- Original Message -----

From: Robin Davies <Robin.Davies@viu.ca>

Date: Wednesday, December 1, 2010 3:13 pm

Subject: Volunteer Broadcasters & Spoken Word on CKGI.ca

To: John Hague <sealoverslane@shaw.ca>

> Hi, John:

> 

> Thanks for this, and thanks for your inquisitive and reliable 

> presence in MEDI 495 as well.

> 

> "Re-discover creativity" should be a motto for anyone in 

> media.  I very much enjoyed reading this document,  

> Volunteer Orientation disguised as an exploration of the 

> interview, storytelling, and the evolving state of radio.  

> A number of questions and ideas surfaced in my mind as I read, 

> some issues I should discuss with myself and some issues you may 

> wish to address.  I wonder "What makes Public Radio 

> Great?", and am inspired by the Hilliard quote from 1985.  

> Do we need, however, another term for the Mind's Eye?  Our 

> imaginations are so clearly linked to what we can see and what 

> we've seen, but all those visuals are generated by another 

> sense, in the case of radio.  Mind's Ear just doesn't have 

> the same ring.  If you haven't read any Walter Murch, 

> here's one suggestion.  He's written a great forward to 

> "Audio-vision : sound on screen", by Michel Chion.  The 

> book's in the library, and though it speaks of moving pictures, 

> I think the discussion of sound might be an appropriate sidestep 

> for you.  Radio's been around for such a long time that a 

> lot of the writing about it seems dated.  This is not the 

> case with the internet:  "the best tape comes from people 

> in funny hats"!  The best blogs come from people 

> with...?  One last tangent:  radio manufactures a 

> disconnect, sound from sight.  Does this disconnect persist 

> in our understanding of the radio content?  When we're 

> simply hearing the news, as opposed to seeing it, are our 

> imaginations doing more of the work?  Is the news more 

> interpreted when received through that channel?

> 

> Comments on the document:

 There are many online references and links 

> for further reading, for example:  "more articles by this 

> author".  Can the document be self-contained if it's 

> printed?  If there are links for further reading, will 

> prospective volunteers/interviewers be expected to follow 

> them?  A dense bibliography is enticing to academics;  

> 

> What does podcasting have to do with radio?  A number of 

> times I've had students ask me for instruction on podcasting, 

> and I'm never sure where to start.  A podcaster is as 

> challenging a term as web-designer.  There are too many 

> hats.  Does all podcast content have a place on the 

> radio?  Should all radio content be podcast?  Are 

> podcasts produced live, as many conventional radio shows 

> are?  I think a clearer discussion of podcast might be 

> warranted.  To me, a true podcast is more about social 

> networking, including emails, audio recorded by listeners, live 

> phone chats, companion website/blog, etc.  Pre-producing a 

> radio segment is a different animal.

> 

> Include a table of contents in the finished document.

> 

> Have you seen Me and Orson Welles?  There's an illuminating 

> scene in a radio studio.

> 

> 

> Great section on relevant organizations;  this is solid 

> background for a newcomer.

> 

> Remove the wiki/blog-produced links.

> 

> URL referencing in footnotes - I believe the standard requires 

> you include the date of access.  Check with your favourite 

> style guide!

> 

> Some of the URLs and excerpts in the Bibliography are truncated.

> 

> I would be very interested to hear about your thoughts on the 

> peer review process, and any further modifications you plan to 

> make as a result.  Please keep me in the loop!

> 

> Your copy of Islands of Resistance is still in my office, 

> whenever you need it.

> 

> Robin

> 

Volunteer Broadcasters &


Spoken Word on CKGI.ca 
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